WISDO Fort Mason Center

San Francisco, 2008 estival October 18" & 19th, 2008

WISDOM FESTIVAL MARKETING PLAN
PROGRAM GUIDE

Full Conference Program Guide for Sept 1 distribution.
Distribution takes 4 forms:

1) Insert into the October issue of Common Ground
2) Place in 15,000 program guides in magazine racks between San Jose and
Sonoma County;
3) Direct Mail to 25,000 households in Northern California;
43) Distribute through Health Clubs, Naturopathic Offices etc..

PRINT MEDIA

A series of ads in the quarterly, monthly, weekly, daily newspapers and
magazines leading up to the event date: Common Ground, Open Exchange,
SHARE, SF Examinar and Chronicle, Vision Magazine.

RADIO

Radio marketing in the form of interviews with speakers, PSA’s on Public
Radio, and ticket giveaways. KEST, KQED, K-TALK.

EMAIL

Email campaign to In-House lists, Speaker lists, Sponsor lists,
Exhibitor lists and Opt-In lists in the weeks before the Expo.
Approximately a 15,000 email list.

NETWORKING

Working with our exhibitors and speakers we pull out all the stops to get
the word out. This is the event in Northern California that brings the entire
spiritual and progressive community together for a two day celebration.
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